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Writing for passion

AJIT CHAK

LUCKNOW lads are known to make it big
in this world, The list is endless, surprisingly
-most of them are from La Martiniere College.

Here are a few names, Arup Ghosh the
channel head of Sahara Samay, Saeed Naqvi
senior journalist, Vinod Mehta the top man in
Outlook and many others. There are others

who have stayed
away from public
life, worked quietly
for the nation and

La Martiniere lad leaves army, sets
up business and now wants to

now seek the lime-  r€veal all he knows about
B e sueh e, COTpOTate intelligence

know boy, is Major

Mukul Deva. His name first came to light
when he quit the
army and set up a
business that put him
on the cover of a well
known business mag-
azine.

Born at Lucknow
in 1961, Mukul Deva
joined the National
Defence Academy,
Pune (1977-1980)
and the Indian Mili-
tary Academy, Dehra
Doon (1981).
of military service, he
took premature re-
tirement from the In-
dian Army (The Sikh
Light Infantry) as a
Major. During this pe-
riod he had been in
active combat/opera-
tional duties at the
Siachen Glacier, in Sri
Lanka, J & K and Na-
galand. He is now a
business entrepre-
neur, settled in Delhi
and Jagjit Nagar, Dis-
trict Kasauli, Hi-
machal Pradesh.

Mukul made
headlines when he
set up Delta Investi-
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gations, one of the largest security guard
agencies in Delhi.

Then he made headlines again this time
for another reason. Maneka Gandhi, well-
known animal rights lover and a champion
forwomen's empowerment, released his first
book, Time after Time ~ It all Happened; a
collection of short stories, which was pub-
lished in August 2000, under the Minerva
Press imprint.

While the book did not enjoy the kind of

circulation Mukul wished it had, it did not |

deter him from writing again.
Mukul is busy penning his thoughts
again, this time, regarding corporate espi-

onage and warfare. He is presently writing

the last of the following 3-book series -

S.TR.LPTE.A.S.E - The Art of Corporate £

Warfare

D.A:W.A - The 4 Core Operations of Cor- e

porate War
C.L.C- The Corporate Intelligence War
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The above trilogy aims at honing the skills £

of corporate warriors world-wide and given
the military-corporate background and ex-

perience of the author, promises to provide
some interesting reading and food for

thought.

‘S.TR.LPT.EA.S.E- The Art of Corporate |
Warfare’ is complete and should be hitting 3

the book stands sometime soon.

‘D.A.WA - The 4 Core Operations of

Corporate  War' and ‘C.LC The
Corporate Intelligence War’, should be fol-
lowing suit at intervals of about 12 to 14
months each.

+




